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Lobbies are becom-
ing entertainment 
hubs and stand as the 
example of today’s 
hottest design trend.

As part of a US$32 
million refresh of the 
Renaissance Chica-
go Downtown, the 
15,425-square-foot 
(4,701.5-square-me-
ter) lobby now has 
several sectioned-off 
areas to give guests 
choices: the Artist 
Studio shows work 
from local artists; 
Staytion Market & Bar 
serves local ales and 
lagers, hand-crafted 
cocktails and street 
food made with local-
ly sourced ingredients; 
the R-Lounge offers 
live music, cocktails 
and food for Mar-
riott Rewards Elite 
members; and the 
Renaissance Navigator 
puts a modern spin on 
concierge service.

Designed by The 

Gettys Group, the 
high-low design pairs 
high-end finishes with 
raw, gritty, concrete 
and graffiti-inspired sur-
faces. Staytion features 
transit bus-inspired 
windows from the early 
1900s that provide a 
peek into the chef’s 
display kitchen, while 
wallpaper and elevator 
artwork illustrate the 
Chicago “L” train map. 
Other artwork includes 
commissioned piece 
of a local cab made of 
colored pencils.

“Hotels used to not 
want non-guests to 
hang out in the lobby, 
but now locals are even 
encouraged to visit,” 
says Chris McDonough, 
senior designer at The 
Gettys Group, referring 
to how the hotel’s lobby 
also serves as a pedway 
for commuters and 
residents. “We want 
to create Instagram 
moments for our guests 

and to the thousands 
of commuters passing 
through every day.”

Encouraging guests 
to spend more time 
in the lobby was 
also an objective for 
the team at Ovolo 
Wooloomooloo in 
Sydney. Designed by 
Hassell and housed 
in a 100-year-old 
heritage-listed wharf, 
the lobby has a series 
of pavilions that create 
“zones” for reception, a 
bar and a lounge. The 
Ovolo brand’s “young, 
energetic and cheeky” 
personality also inspired 
the furniture selection.

“The lobby space is 
an all-inclusive, non-dis-
criminating area with a 
feeling of fun, life and 
vibrancy that makes 
guests want to spend 
their time just hanging 
around,” says Adam 
Teloni, general manager 
at Ovolo Wooloo-
mooloo.

What’s hot: Design

Multi-purpose lobbies, local 
flair, libraries and large 
baths all are aMong the 
hottest trends in design.

by Brittany FarB, associate editor

TrenDy 
mulTi-
Tasking

ovolo Wooloomooloo's lobby 
was designed to be a space 
where guests want to stay.
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Hilton continues to 
roll out new brands 
to reinvent segments, 
the latest being Tru by 
Hilton, which wants to 
bring cool to the limit-
ed-service segment. It 
came out of the chute 
in January with 200 
deals in process.

Targeting the “mil-

lennial mindset,” Tru 
by Hilton is inspired 
by the belief that 
“being cost-conscious 
and having a great 
stay don’t have to be 
mutually exclusive.” The 
brand innovates with a 
centrally located “com-
mand center” that acts 
as a re-envisioned front 

desk. The check-in area 
features a social media 
wall with real-time con-
tent and a 24/7 market 
serving wine,  beer, and 
light meal options.

“As we developed 
Tru, we wanted to 
challenge everything 
we thought we knew 
about how a hotel in 
this category should be 

designed and to shift 
guests’ behavior and 
expectations,” says Phil 
Cordell, global head of 
focused service brands 
at Hilton.

Renaissance 
Chicago Down-

town's lobby 
renovation 

includes the 
Artist Studio, 

featuring work 
from local 

artists.

Tru by Hilton's 
"command center" 
features a market 
open 24 hours a day, 
seven days a week.

Redefining 
'tRu' check-in
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With the popular-
ity of e-books and 
tablets, the idea of a 
hotel library may seem 
counterintuitive, but the 
feature is increasingly 
being installed to keep 
guests engaged in the 
hotel. 

 The Restoration in 
Charleston, South Caro-
lina, re-opened in 2015 
after a year-long “trans-
formation” that includ-

ed the Culture Library. 
The space contains an 
eclectic collection of 
books, magazines and 
art journals, as well as a 
bar stocked with local 
spirits. “Restoration 
librarians,” a twist on a 
traditional concierge, 
provide guests reading 
recommendations. 

“Our core inspira-
tion was the history of 
cultural libraries in the 

South,” explains Cory 
Ingram, chief creative 
officer and principal 
at Identity Atélier, the 
designer of renovation. 
“These libraries were 
created for intellectuals, 
artists and diplomats to 
discuss culture. We cre-
ated our version of this 
classic southern library 
to reflect this historical 
moment.”

On the not-so-tra-

ditional spectrum, the 
library at Carlisle Bay in 
Antigua uses fiber-op-
tic lighting that changes 
color. Designed to at-
tract guests of all ages, 
the collection includes 
“beach reads” of top 
travel journalists. The li-
brary opened alongside 
the hotel in 2004 but 
was refurbished in 2015 
with the funky lighting 
and vibrant paint that 

includes pops of purple, 
lime and sunny yellow. 

“The library was 
designed as a cool, hip 
space where guests 
could find the best 
beach reads and kick 
back after a day at the 
beach,” says Michael 
Frasner, Carlisle Bay’s 
marketing manager. 
“The library’s design 
matches Carlisle Bay’s 
modern Caribbean feel.”

The Restoration's Culture 
Library in Charleston, 
South Carolina, offers 

an eclectic collection of 
books, magazines and art 

journals, as well as a bar 
with local spirits.

More hotels are 
upping their game on 
giving guests not just 
the home-away-from-
home experience, but 
the home-you-wish-
you-had experience. 
At the recently opened 
Marmara Park Ave-
nue in New York City, 
apartment-style suites 
offer fully equipped 
kitchens, expansive liv-
ing rooms and private 
terraces. Included in the 

accommodations is a 
three-bedroom duplex 
with hardwood floors 
and stainless steel 
appliances.

“We wanted to 
create the kind of hotel 
where guests wouldn’t 

just feel at home, but 
they’d experience the 
closest thing to every-
one’s dream of a New 
York apartment,” says 
Nur Ercan-Magden, 
general manager of 
Marmara Park Avenue. 

On the West Coast, 
Level Furnished Living 
Downtown Los Angeles 
combines the style and 
service of a boutique 
hotel with the space 
and comfort of an 
apartment. The suites 

feature contemporary 
living spaces, luxury 
bath and home ame-
nities, floor-to-ceiling 
windows, flat-screen 
televisions, in-suite 
laundry and high-end 
kitchen appliances.

Feels 
like 
home

Suites at Level Furnished 
Living Downtown Los 

Angeles feature high-end 
kitchen appliances.

ReaDing 
FoR 
pleasuRe

The library at Carlisle Bay 
in Antigua uses fiber-optic 
lighting that changes color 

throughout the evening.
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As bedrooms take up less space, with smaller desks and 
wall-mounted TVs, the bath is taking center stage. 

At the recently opened Amanemu on the shores of Ago Bay in 
Japan, guest suite bathrooms follow the design of traditional 
Japanese baths, with charcoal-colored basalt stone tiles designed 
to draw guests’ attention to the vista of private gardens outside 
the floor-to-ceiling windows. Accessories are kept to a minimum to 
avoid distracting from the view and the experience of the unique 
cultural ritual that is a traditional Japanese bath.

At the Mandarin Oriental, Bangkok, the new Garden Suites feature 
a large marble bathroom with separate bathtub, walk-in shower, 
double vanity and walk-in closet. The bathrooms, which match the 
suites’ contemporary design, colonial-inspired heritage and Thai 
culture, aim to offer a "haven of calm.”

 Amanemu's 
bath follows 
the design of 

traditional 
Japanese 

baths.

Truly a 
‘baTh’room
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Taking authentic and 
local to new heights, 
designers are opening 
up spaces to show off 
the surroundings.

Following a substan-
tial rebuild, Belmond 
Eagle Island Lodge in 
Botswana reopened 
last November. The 
Gallery HBA London 
used local artisans and 
materials to reflect the 
region’s natural ele-
ments and create new 
tented guest accom-
modations, restaurant 
and lounge. The tented 
accommodations fea-
ture a color palette that 
combines greens and 
soft yellows with subtle 
gray tones to reflect 

the land itself and 
nearby elephants 
while shades of 
dusty gold and 
bright yellow sug-
gest the plumage 
of local birds.

The lounge 
features an artisanal 
bar made from locally 
sourced timber with 
natural elements 
retained when possible, 
including an ancient 
sycamore fig tree 
repurposed into a 
hanging cocoon swing. 

“We wanted the 
lodge to flow into and 
out of its location, both 
literally and in terms 
of all the layers of 
experience we wished 

to offer,” says Katherine 
Blaisdell, senior vice 
president of design and 
project development 
at Belmond. “All public 
and guest spaces offer 
a seamless transition 
between the in- and 
outdoors and offer un-
interrupted views of the 
surrounding landscape. 
The Lodge was reimag-
ined as a perfect retreat 
on and within the delta 
and shaped by it.”

The outdoors also 
inspired a recent US$70 
million renovation at 
Fairmont Kea Lani in 
Maui, Hawaii. Part of 
the renovation was 
a refresh of Luana 
Lounge, inspired by 
Hawaii’s ‘a’ali’i trees as 
well as the hotel’s gar-
dens. The tree pattern 
can be seen throughout 
the bar. 

“Fairmont Kea Lani is 
committed to providing 

an authentically local 
experience for guests 
in all that we do,” says 
Charles Head, general 
manager at the resort. 
“We worked to keep 
the stories of the Kea 
Lani and Hawaiian 
culture at the forefront. 
The refresh elevated 
the entire luxury ex-
perience and presence 
of the resort, from 
the moment of arrival 
throughout.”

bringing The 
ouTsiDe in

Maui's Fairmont 
Kea Lani's 
Luana Lounge 
was inspired by 
Hawaii’s ‘a’ali’i 
trees and hotel 
gardens.
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Travelers are seek-
ing more authentic 
experiences across 
their entire hotel stay, 
so properties like the 
Bklyn House in Brook-
lyn, New York, have 
incorporated local art 
into their spaces. The 

art-focused bou-
tique hotel’s design 
was inspired by the 
neighborhood’s 
galleries, cafés and 
restaurants. 

Art displays begin 
in the lobby, which 
has floor-to-ceiling 
windows and a retail 
counter stocked with 
Brooklyn Brewery 
beers, chocolate bars 
from local confection-
ers Tumbador and Fine 

& Row, and snacks from 
Cobble Hill’s Stinky 
Bklyn cheese shop. 
Street artist Dinkc 
created an oversized 
mural of Brooklyn in 
the lobby, and the 
adjoining gallery will 
host group shows of 10 
to 12 local artists. The 
first exhibition debuted 
in January. 

“The hotel’s concept 
is one that we hope 
to innovate and adapt 

as the neighborhood 
around us does,” says 
Rick Day, vice presi-
dent of marketing at 
Real Hospitality Group, 
the hotel's manage-
ment company. “The 
modern traveler, be it 
cross-country nomad 
or the staycation type, 
wants the entire expe-
rience. Bklyn House has 
done this by enveloping 
the property with local 
art and inspiration.”

Local design has 
also inspired furniture. 
At Thompson Playa 
del Carmen in Mexico, 
custom furniture is 
found in guestrooms 
and public spaces. 
Other locally inspired 
design highlights 
include light-washed 
concrete, Mexican 
marble, oxidized metal 
shelving and a native 
carved rock stone desk 
in the lobby.

LocaL 
charm

Bklyn House 
in Brooklyn, 
New York, 
exhibits 
local art 
through-
out the 
property, 
including a 
lobby mural 
by Dinkc.

Thompson Playa del Carmen in 
Mexico features a native carved 
rock stone desk in the lobby.
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What else 
to Watch: 

green-
minDeD 
hoteLs

A NuMBer of 
ProPerTies Are 
PrioriTiziNg 
eNviroNMeNTAllY 
frieNDlY HoTel-
keePiNg.

LED Lighting 

LED Lighting is growing 
increasingly popular in 
hotels as it is thought 
to conserve energy 
and provide a warmer 
ambiance. Even Hotels 
made its debut in New 
York City last Novem-
ber with all of its guest 
rooms featuring color 
LED “mood” lighting.

SuStainabiLity 

Starwood Hotels & 
Resorts and soon-to-
be new parent Marriott 
International are not 
giving up on the 
eco-friendly Element 
brand. In fact, it has 
been gaining traction 
and might take on a 
new life with a stronger 
push from Marri-

ott. To wit, Element 
made its debut in The 
Netherlands this past 
April, showcasing 160 
eco-friendly suites, 
flooring made from 
recycled materi-
als, natural lighting 
throughout the hotel, 
and energy efficient 
lighting and fixtures. 

garDEnS 

A Grand Hyatt with 17 
gardens debuted in Rio 
de Janeiro. A large ver-
tical garden welcomes 
guests as they make 
their way to the large 
wooden lobby doors. 
The lobby’s design and 
natural elements aim to 
offer guests an authen-
tic Brazilian experience.




