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David t'Kint, design 

director and partner 

at HBA Dubai.
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Jakarta pays a tribute 

to Hendra Gunawan, 

one of Indonesia’s 

greatest painters.
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Hotel in China and two boutique brands 

in Brussels and Belgium.

“Before I relocated from Singapore to 

Dubai, I had only one project in Beirut, 

but now with projects in Saudi Arabia, 

Jordan and Qatar, I am exposed to so 

many new things. The Kempinski project 

in Beirut is an ode and reinterpretation 

of Lebanese culture. We’ve done every-

thing from interior and lighting design, 

to graphics and artwork. The brief from 

the developer was that they wanted ‘ev-

erything Lebanese’, so we researched 

Lebanese artists living worldwide and 

we’ve put together a very contemporary 
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on every single project, but every year 

projects. I will be with my clients from 

day one – from concept stage until the 

opening. They can call me on Saturday, 

I will be in factories and on site. It is 

very important to keep that passion as 

an interior designer.”

THE JOURNEY TO THE EAST 
T’Kint moved to Dubai in August 2014 

with the main lesson learned from his 

past ventures — the secret of a suc-

cessful business worldwide is the abil-

ity to quickly adapt to to any situation 

the market dictates.

He explains: “If you ask me now 

about this market, I would say it is very 

volatile and that many are concerned 

that it will be like 2008 when everybody 

rushed out. Everybody is quite scared 

that might happen again, so they are 

think that there is a lot going on in the 

GCC region. People are talking about 

the crisis and uncertainty, but we still 

sign projects. However, people are 

more careful how they approach them.  

One of the things that I’ve noticed is 

that a lot of investors who come to us 

now want to do projects very quickly, 

because of the safety of the return on 

the investment.” 

FROM RAFFLES TO KEMPINSKI 
In the past months, T’Kint’s accomplish-

-

donesia which won several nominations 

and awards. He is also currently leading 

the teams working on the Four Seasons 

in Abu Dhabi, Curio by Hilton in Qatar 

and Dubai, Langham Place Downtown 

Dubai, The Address Fountain Views in 

Dubai, Jumeirah in Aqaba in Jordan, 

Kempinski in Beirut as well as proper-

ties beyond the Middle East such as 

the 1958 Suzhou – a Luxury Collection 

The hotel is an investment. Nobody builds hotels 
because they are beautiful. You design a hotel for 

a purpose. There is a market behind it. It is always about 
the money and the return on investment.



Large and small squares,
planks and skinny planks.

A GATEWAY TO CR EATIVITY

EM551, EM552 and EM553 in Broad

Nature shows us how to enliven the spirit and awaken our senses from the ground up. It is the root of creativity and wellbeing. 

Invite it inside and witness the positive influence on human motivation and productivity.

A Foundation For Beautiful Thinking.

beautifulthinkers.com
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tive. What you like, I may not like, he 

says, admitting that he has gradually 

learned to put his personal taste aside. 

“I’m about to start designing a hotel 

in Edwardian style. I am doing research 

on that particular era and I will try to 

reinterpret it my way. It’s not my style, 

but you can’t walk away from the 

project just because it doesn’t suit your 

personal taste. Many young designers 

when they leave school think: ‘Oh, I’m 

going to do what I like,’ but it doesn’t 

work that way,” he says.

With such vast experience in the hos-

pitality market, he now recognises two 

-

tor who understands that the hotel is an 

investment, so will hire an international 

design consultant and international op-

erator and let them guide him through 

the entire process, because “they know 

what they’re doing”.

“The second type is the one who 

thinks he knows everything about 

design,” says T’Kint. “He is the one that 

will say: ‘I travelled all over the world, 

I’ve seen this cool chair here and this 

cool colour here and I’m going to put it 

all together.’ 

“Again, design is a personal taste. I 

always go back to saying: ‘The brand is 

this, the story is that, the type of market 

you’re trying to target is this.’ I try to 

explain it in a logical manner, but obvi-

ously, the client is the end decider.” 

He adds that trust is the key to any 

project becoming successful. 

“When you start a project, you know 

that you will be with a client between 

two to seven years and it is crucial to 
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The Flavours 

restaurant in Hilton, 

Al Ain.

5 - 6

Subtle references to 

Emirati's artisanal 

culture are presented 

through the 

restaurant.
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strong narrative throughout but it is not 

too obvious.”

Another recent project delivered 

by HBA is The Flavours restaurant in 

Hilton, Al Ain.  

“One of the guests entered the 

restaurant and said: ‘Finally, Dubai is 

coming to Al Ain.’ There is such a differ-

ence in the level of design. Dubai now 

has to go a step further and other cities 

should follow,” he says. 

project T'Kint worked on personally. 

The design itself pays a tribute to 

Hendra Gunawan, one of Indonesia’s 

greatest painters. 

“It was a very challenging project 

because the owner has a strong 

personality, so it took some time and 

rework to understand his vision. Once 

we reached that point, it was a very fun 

job to work on. 

“All the colours used within the 

property were inspired by Hendra’s 

artworks. To highlight the boldness 

of such tones, the background tones 

selected were neutral – in either warm 

beiges or crisp greys – with the excep-

tion of carpets which are vividly color-

and ceilings. The rooms and suites 

have been toned down with less usage 

of colours, as their function is to pro-

vide a relaxed residential atmosphere.”

TRUST COMES FIRST
When it comes to the design profes-

sion, for T’Kint, it is both creative and 

beautiful, but also extremely subjec-
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COMPRESSING THE LUXURY

Designing a guest room is what T’Kint likes the most, 
but admits it is the most challenging part of the design.

 “It is a small but very complex experience,” he says. 
“I’ve recently worked on a hotel project in Brussels 
that we are opening in a few months. The room is only 
27m2, but has every single feature of a 5star hotel from 
a proper bathroom with separate toilet to wardrobe, 
luggage rack, minibar, desk, seating area and bed. The 
biggest challenge was making it still feel comfortable 
and luxurious. For instance, in Asia, the standard room 
for a 5-star hotel is 45m2 while in Europe it is between 
25 and 30m2.”
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build that trust from the beginning, but 

you have to be pragmatic and practical. 

The hotel is an investment. Nobody 

builds hotels because they are beauti-

ful. You design a hotel for a purpose. 

There is a market behind it. It is always 

about the money and the return on 

investment, so we use our professional 

MISTAMA
GEMSTONE TABLES

MISTAMA SCHMID
GEMSTONE TABLES

Dr. Martin Schmid
Fichtweg 25

4254 Liesberg-Dorf
+41 79 533 82 66
info@mistama.ch
www.mistama.ch

We have the special artwork for your 
home or office: Tables and Logos 
made of semi-precious stone 
mosaics. The tables and logos are 
created in Brazil through very careful 
and meticulous manual work, accor-
ding to your wishes.

All forms, dimensions and designs 
are possible. Choose your table from 
our large selection or send us your 
own design. Mosaic Plates with your 
Text or Corporate Logo can as well be 
mounted onto the wall - the differen-
tiated and stylish representation of 
your company.

SWISS QUALITY

WHO NEEDS A DESK?

In certain ways, hotel operators need to adapt to 
the way people live their lives. Many of them are 
now trying to appeal to younger travellers whose be-
havior is quite different from earlier generations. As 
technology has become a lot smaller and people are 
on their iPads and iPhones, some standard features 
in a hotel room seem to be unnecessary. 

“Some operators are now walking away from a 
desk concept since people don’t use them as be-
fore,” says T’Kint. “They would rather sit on the bed 
with their iPhones and iPads and watch TV at the 
same time. I barely use a desk myself. Connectivity 
is becoming more important as it can provide a 
more personalised experience, such as the pos-
sibility to play the music you have on your phone in 
your room. But, we have to be careful not to try too 
much. Overly sophisticated technology can drive the 
guest nuts. What’s the point of technology if guests 
can’t turn on the light themselves? I believe in keep-
ing things simple.” 
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expertise to translate clients’ or opera-

tors’ visions. Sometimes nobody has 

a vision and that is when we come on 

board,” says T’Kint.

NO ONE IS GOD OF DESIGN
Young designers often knock on his 

door, frustrated with a client and saying 
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TELLING A STORY

-

-

GUESTS ARE EXPECTING MORE
-
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READY FOR A REFURB 

Catering to the growing mid-tier hospitality sector in the region, HBA 
launched a Studio division in the UAE a year and a half ago to offer design 
solutions for small and medium-sized hotels. 

T’Kint says: “It is a booming market now, but I wouldn’t agree that the 
5-star market is dead. There is a huge amount of hotels, but many of them 
are now in a phase that they need to be refurbished. A soft refurb is usually 
done every three years while hard refurbishments come in every seven 
years. Starting next year, we will have quite a few refurbishments to get 
ready for Dubai Expo 2020.”


